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Economy and Development Half Year PI Results 2011/12

SO5: Ensure that Exeter is a buoyant, dynamic and innovative city with sustainable growth
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SO8: Promote an extremely positive image & reputation & ensure high levels of customer satisfaction
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. . The Information Centre exceeded last years actual
o,
LPIET1 % of overall impression of the Econo_my & 91 91 94 94 95 @ 95 performance and was only 1% down on this year's
TIC was excellent/good Tourism target
LPI ET3 % overall impression of Economy & Staff at the Underground Passages continue to provide
Underground Passages was my 97 97 96 96 95 ﬁ' X 95 a good service to visitors, the half year result is 1%
Tourism
excellent/good above the annual target.
LPI ET4 % stated overall the Quay A good performance for the Quay House Visitor Centre
- Economy & \ . - :
House Visitor Centre was ) 96 96 96 96 95 & 9 95 staff, in continuing to be recognised for good customer
Tourism ;
excellent/good service.
A small increase in group bookings has helped
LPI ET5 No. of visitors to Exeter's Economy & maintain visitor numbers. New external pedestrian
Underground Passages Tourism 19854 5165 8164 13329 12750 # 20600 signage is being installed this autumn which should
help increase visitor numbers.
Performance has been good this summer, visitors to
. . the Information Centre are up by over 300 visitors on
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Information & Tickets Tourism

last years performance, though the target of 100,000 is
probably over ambitious in the light of annual trends.
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